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(AFBEE Business Course)
Presentation 1: Analyze a product
Each group has to choose a different product and each member of the group has to choose a different company.
Then each member analyses their product and explain differentiation (what separates it from the competitors) and
market (who is it geared towards). They share the info with their group members and teach their info to the other
groups.
Presentation 2: McDonald's Case Studies
Each group has to analyze a different McDonald's case study. They have to identify the business environment and

global trading factors.

(B s#&RE Education)
Presentation 1: Analyze one of their classes (Solo)
Each student has to analyze one of the regular classes they have had this year.
They need to analyze how the class matches the VAK (Visual, Auditory, and Kinesthetic) Learning Styles and/or
Multiple Intelligences that they learnt about.
Presentation 2: Describe a class they would teach (Group)
Each group has to plan a regular class lesson. They need to show or tell what kinds of activities they would do in the

class. They need to tell what VAK Learning Styles and/ or Multiple Intelligences the lesson would touch on.

(CEBEE Law)
Presentation 1: Talk about a crime
They need to talk about a local crime or at least a crime that happened in Japan. They need to talk about the facts
of the crime - who, what, where, when.
They should say what the person was charged with or should be charged with.

Finally, they should play the part of a judge what penalty the person should receive and why.



Presentation 2: Moral Issue or Analyze a contract (they have to choose either.)
(Moral issue) They have to choose a moral issue. They talk about the pros and cons of the topic. Finally, they tell
what their feelings are about it.

(Analyze a contract) they take a contract and talk about the different parts of the contract.

(D &R Psychology)
Presentation - there is one group presentation
Itis 12 to 15 minutes long
Students use PowerPoint
It is give them practice applying the skills of psychology to the real world.
Students present about a new product that will be sold in supermarkets across Japan.
They need to use what they studied in the psychology class and they need to explain how they plan
to influence shoppers to buy the product - links to day 1. They also have to create a static ad to and explain how it

will influence shoppers - links to day 2 and 3.
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